IIpakTnyeckas padora Ne 10.

Tema: IlepeBo3ka TOBapOB, TPAHCNIOPTHBIE, OCHOBHBIC YCI0BUS OCTABKH.
Konrpoaupyrommue ciay:x0b1. IlocpegHuku 1 10BepeHHbIE JUIA
Hesn: TpeHnpoBKa HaBBIKOB U3Y4aOLIEro M HHGOPMATUBHOTO YTCHUS, pab0Ta C TEKCTOM C LIETIbIO
n3BjaeueHus uadopmanmu. MogaabHBIC TJIaroJibl
Conep:xanue padoThl:

1. IIncbMeHHO MepeBeCcTH TEKCT.

2. BbINOJIHUTH 33JaHMsA 1OCJIE TEKCTA.

3. TloBTOpPUTH TEMY MOAAJbHBIE [J1ar0Jbl, BHINOJHUTH YIPAsKHEHHE HA 3aKpelieHue.

WHAT’S MARKETING

Marketing includes all the business activities connected with the movement of goods and services from
producers to consumers. Sometimes it is called distribution. On the one hand, marketing is made up of
such activities as transporting, storing and selling goods and, on the other hand, a series of decisions you
make during the process of moving goods from producer to user. Marketing operations include product
planning, buying, storage, pricing, promotion, selling, credit, traffic and marketing research.

The ability to recognize early trends is very important. Producers must know why, where, for what
purpose the consumers buy. Market research helps the producer to predict what the people will want. And
through advertising he attempts to influence the customer to buy. Marketing operations are very
expensive. They take up more than half of the consumer’s dollar. The trend in the USA has been to high
mass consumption. The construction of good shopping centres has made goods available to consumers. It
provided a wide range of merchandise and plenty of parking facilities.

Vocabulary

producer mpou3BOANTETH

consumer notpeduTens

user morpebuTens

distribution cosIT, pacnpenencuue

marketing nmpoaaxa, cObIT, MAPKETHUHT

transporting TpaHCIIOPTHPOBKA

storing ckiaaupoBanue, XpaHeHHE

storage xpanenue

product planning pa3paboTka HOBBIX TIPOIYKTOB

pricing KanbKyJIsLus eH

promotion coxeiicTBue B npojaxe (Kakoro-a1ubo ToBapa), HalpuMmep, ¢ MOMOIIBIO PEKIaMbl

traffic topross

marketing research usyuenue poiaka cObITa

trend renaeHnus, odee HaIIpaBJICHUE

to predict mpenckasbiBaTh

to influence Bnusars

I. BblﬁepI/ITe BAPHUAHT 3aBepPIICHUSA NMPEAJTO0KCHUA B COOTBETCTBUU C TEKCTOM.

Marketing means ... .

a) a process of buying and selling;

b) a place where buyers and sellers meet;

¢) activities connected with the movement of goods from producers to consumers.

I1. Cornacutech WJIM He COTJIACUTECH CO CJeAYIOIIMMH yTBep:KaeHussMu. HeBepHble yTBep:KIeHHs
c/leJiaiiTe BEpHbIMU.

a) Marketing consists of decisions made during the process of moving goods to consumer;

b) Marketing consists of operations including buying, product planning, storage, pricing, selling, traffic
and others;

¢) Marketing operations are rather cheap.

I11. BeiOepuTte npaBuiabHYI0 GopMy rJaaroJa.

Advertising must ... the consumer and make him buy the goods ... .

a) to influence, to be produced;



b) is influencing, producing;

c) influence, produced.

IV. BoiGepuTe Heo0X0aMMOe CJIOBO H BCTABBTE €0 B MPelI0KeHHe.
If you want to produce something new, you should start with ... .

a) market research;

b) product planning;

¢) installation of new equipment.

GRAMMAR WORK
Modal verbs. MogajabHbIe IJ1aroJsl.
MOIIaJIBHBIe TJ1aroJjbl IMOKa3bIBAKOT OTHOIIICHUC FOBOpSIHIEFO K HeﬁCTBHIO, BI)Ipa)KeHHOMy I/IH(bI/IHI/ITI/IBOM.
MOJIaJILHBIe TJ1arojbl HEC UMCHOT (1)0pM BO BCECX BpeMeHax, JIsL 9TOIO yrIOTpe6JI${IOTC$[ NUX 3KBUBAJICHTHI
(BaMeHI/ITeJ'II/I). BOHpOCI/ITCJ'II)HBIG " OTpULATCIILHBIC MPEAJIOKCHUA C MOJAJIbHBIMUA TJIarojlaMn CTPOSATCA
663 BCIIOMOT'aTCJIBHBIX I'JIarOJIOB:
Can you help me? — Yes, | can. — No, I can’t
K ocHOBHEIM MOJAJBbHBIM I'JiarojiaM OTHOCATCS:
Can — Moub, OBITE B cocTosgsHuM | can swim
May - uMeTh BO3MOXKHOCTb, TOJMYYHTh pa3pelieHue JeNaTh YTO-IT100
May | help you?
Must — momken, o0a3an You must write it down now

3amoMHUTE (l)OpMI:I MOJAJIBbHBIX I''IaroJIOB U UX 3aMEHUTEIIEH BO BCEX BpEMCHax:

Present Simple can may must
Past Simple could might had to
Future Simple will be able to will be allowed to will have to

Exercisel. MU3mennTe cjeayolune NpeaioKeHns Ha Mpouieaiee u oyayuiee
BpeMeEHa, UCMMOJb3yH JKBUBAJICHTBI, I'1€ 3TO HeoﬁXOHHMO. HepeBennTe NPEAT0KCHUS
1. Can you realize all the difficulty of the problem?

2. The sales manager is to make a report.

3. You may use my computer.

4. He must repeat the experiment.

5. You have to answer my question.

6. We are not able to find an error in the calculations.

7. Students are not allowed to miss the seminars.

8. The questionnaires are to be analyzed.

9. I must change my plans.

10. The method _is not to be recommended.

Exercise2. IlepeBeauTe ciieqyromue npeaioKeHusi ¢ PyccKOro Ha aHIJIHACKHI.
1. BaMm ciieryer ucmonb30BaTh COBPEMEHHOE 000PYI0BaHKE.

2. CTyieHT AoJDKeH ObLT 3aKOHYUTh HAIMMCAHUE KYPCOBOM pabOTHI

K KOHITY JeKaopsi.

. M0XHO MHE BOCIIOJIE30BaThCS BAIIMM KOMITHIOTEPOM?

4. Byxranrep I10JKeH HAWTH OMKUOKY B CBOEM I'OJJOBOM OTYETE.

5. Jlekuus, JOJDKHO OBITh, 3aKOHUMJIIACE.,

6. He MoeT OBITE, YTOOBI OH MCIIOJIE30Ba OTOT METO/L.

7. BBl He MO’KETE BOCIIOIB30BAaTLCS DTOM METOIUKOM.
8.
9.
1

w

OH MOXET BBITIOTHHUTB 3TO UCCIIEAOBaHUE?
BbI J0JKHBI OTBETUTH HA MOI BOTIPOC.
0. KondepeHius g0/mKHa HAYaThCSI BOBPEMS.



